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目前，全国有 31 个省份和地区发行体育彩票，而福建省是 早发行的省份。


















































    Nowadays there are two kinds of lottery in China, welfare lottery and sports 
lottery. The issue of lottery contributes to the social employment, printing, advertising, 
public welfare and sports and other aspects of development. It not only brings about 
great social wealth, also provides tens of thousands of jobs. At the same time, the 
community chest that lottery raise powerful support the social public welfare and 
sports career. 
There are 31 provinces and area issue sports lottery and Fujian is the first 
province issue sports lottery. The first sports lottery was published in 1984. After 27 
years of efforts, the lottery market has already become more and more mature, not 
only in the lottery play, management mode, continuous innovation, an up tick in sales, 
moving to purchase the color has become more and more rational, to the needs of the 
lottery displays diverse, differentiation, personalized development trend. But in the 
past two years, lottery sales tends to grow slowly, and sales in the national ranking 
falls a bit too. 
This paper begins with the present situation of sports lottery center in Fujian 
province, regards consumer behavior and marketing in theory as the guide, empirical 
research lottery consumption behavior by questionnaire survey to Xiamen consumers’ 
way. This content of the study are analysis of consumers to buy lottery tickets Xiamen 
consumer behavior and mental demands, understand their purchase color, and find out 
the influence for moving motivation color factors and puts forward some suggestions 
to Fujian sports lottery product development and marketing. 
Through the research and analysis of Xiamen, it found out five problems in 
lottery marketing: lack of distinctive brand strategy, customer demand analysis and 
meet, clear communication strategy, correct rich convenient sales channels, and 
flexible pricing system. Therefore, to solve these problems, puts forward the 
corresponding solutions, such as based on sports public welfare as the theme of the 
brand strategy; According to consumer demand market segment, launch more specific 
products; Strengthen the communication and consumers; Realize marketing for 
consumers to buy channels; Practicing the product price strategy. 
 

























目  录 
 
目  录 
1 导论 ........................................................................................................ 1 
1.1 选题背景 ........................................................................................................... 1 
1.2 选题意义 ........................................................................................................... 2 
1.2.1 研究消费行为的意义 .................................................................................. 2 
1.2.2 研究体育彩票消费行为的意义 .................................................................. 3 
1.3 研究对象 ........................................................................................................... 4 
1.4 研究方法 ........................................................................................................... 4 
1.5 研究框架 ........................................................................................................... 6 
2 文献综述 ................................................................................................ 7 
2.1 基本定义及主要理论 ....................................................................................... 7 
2.1.1 彩票的定义 .................................................................................................. 7 
2.1.2 体育彩票的定义 .......................................................................................... 7 
2.1.3 彩票业产生的必然性 .................................................................................. 8 
2.1.4 4CS 营销理论 ................................................................................................ 8 
2.2 彩票业的发展历程 ......................................................................................... 10 
2.2.1 彩票的起源 ................................................................................................ 10 
2.2.2 彩票在世界各国的发展 ............................................................................ 10 
2.2.3 我国彩票业的发展 .................................................................................... 12 
2.3 对中国彩票业发展的启示 ............................................................................. 16 
3 福建省体育彩票管理中心介绍 .......................................................... 18 
3.1 组织结构和管理模式介绍 ............................................................................. 18 
3.2 销售情况介绍 ................................................................................................. 20 
3.3 彩票产品介绍 ................................................................................................. 22 
4 我省体彩营销存在的问题分析 .......................................................... 29 
4.1 缺乏对顾客需求（CUSTOMER WANTS AND NEEDS）的分析和满足 ............. 29 
4.2 缺乏明晰正确的沟通(COMMUNICATION)策略 ............................................... 30 
4.3 缺乏鲜明的品牌策略 ..................................................................................... 32 
4.4 缺乏丰富便利(CONVENIENCE)的销售渠道 ................................................... 33 
4.5 缺乏灵活的定价系统(COST) .......................................................................... 34 
5 分析框架和调查问卷的设计 .............................................................. 35 
5.1 体育彩票消费过程实际模型 ......................................................................... 35 
5.2 调查问卷设计 ................................................................................................. 37 
5.3 调查问卷的发放与回收 ................................................................................. 39 
6 调查结果数据分析 .............................................................................. 40 















6.2 相关性分析 ..................................................................................................... 43 
6.2.1 被调查者购彩金额相关性分析 ................................................................ 43 
6.2.2 被调查者购买体育彩票消费行为过程相关性分析 ................................ 45 
7 改进措施与建议 .................................................................................. 50 
7.1 以消费者为导向的产品策略 ......................................................................... 50 
7.2 以沟通为导向的营销策略 ............................................................................. 51 
7.3 以体育公益性为主题的品牌策略 ................................................................. 55 
7.4 以便利为目的的渠道策略 ............................................................................. 56 
7.5 以消费者收益为考虑的价格策略 ................................................................. 58 
8 总结 ...................................................................................................... 59 
8.1 论文的总结和创新点 ..................................................................................... 59 
8.2 论文的不足和展望 ......................................................................................... 59 
附录 .......................................................................................................... 66 
参考文献 .................................................................................................. 61 

































1.1 Research Background…………………………………………………………1 
1.2 Research Meaning……………………………………………………………2 
1.2.1 The Significance of the Research on Consumer Behavior…………………2 
1.2.2 The Significance of the Research on Consumer Behavior of  Sports 
Lottery………………………………………………………………………3 
1.3 Research Objects……………………………………………………………4 
1.4 Research Methods……………………………………………………………4 
1.5 Research Structure…………………………………………………………6 
2 Literature Review……………………………………………………7 
2.1 Basic Definition and Main Theory…………………………………………7 
2.1.1 The Definition of Lottery……………………………………………………7 
2.1.2 The Definition of Sports Lottery……………………………………………7 
2.1.3 The Inevitability of the Arising of the Lottery Industry……………………8 
2.1.4 Research Theoretical of 4Cs…………………………………………………8 
2.2 The Developmental History of the Lottery Industry………………………10 
2.2.1 The Origin of the Lottery Industry…………………………………………10 
2.2.2 The Development of the Lottery Industry in Every Country of the World…10 
2.2.3 The Development of the Lottery Industry in Our Country…………………12 
2.3 On the Development of the Lottery Industry in China……………………16 
3 Introduction of Fujian Provincial Sports Lottery Management  
Center………………………………………………………………18 
3.1 The Introduction of Organization Structure and Managing Modes………18 
3.2 The Introduction of Sales Situation…………………………………………20 
3.3 The Introduction of the Lottery Tickets……………………………………22 
4 The Analysis on the Problems of the Marketing of the Sports  
  Lottery in our Province……………………………………………29 
4.1 The Lack of Analysis and Sufficing on the Customers’ Demands………29 
4.2 The Lack in the Clear and Correct Communication Strategy……………30 















4.4 The Lack in Profound and Convenient Sales Channels……………………33 
4.5 The Lack in the Flexible Price-fixed System………………………………34 
5 Analysis Framework and Questionnaire Design…………………35 
5.1 The Actual Model of Consumption Process of the Sport Lottery…………35 
5.2 Questionnaire Design…………………………………………………………37 
5.3 Questionnaire Distribution and Withdrawal………………………………39 
6 Questionnaire Data Analysis………………………………………40 
6.1 Descriptive Statistical Analysis………………………………………………40 
6.2 Correlation Analysis…………………………………………………………43 
6.2.1 Correlation Analysis of Amount of Purchase Sports Lottery………………43 
6.2.2 Correlation Analysis of the Consumption Behavior Process of Respondents  
     Buying Sport Lottery………………………………………………………45 
7 The Improve Measures and Suggestion…………………………50 
7.1 Consumer-oriented Product Strategy……………………………………50 
7.2 Communication-oriented Marketing Strategy……………………………51 
7.3 The Brand Strategy with the Theme of Sports Public Service……………55 
7.4 The Sales Channels with the Aim of Convenience…………………………56 
7.5 The Sale Strategy Taking the Consumer's Benefits into Consideration…58 
8 Conclusion and Limitation…………………………………………59 






















彩票业已经成为全球性产业，也是发展 快的产业。我国自 1987 年发行彩票，















向灾区累计捐款就达到 1700 万元。并且自 2008 年 7 月 1 日起，即开型体育彩
票顶呱刮被赋予“赈灾彩票”的使命，自当日起至 2010 年 12 月 31 日，顶呱刮
中央集中部分公益金全部用于支援汶川地震的灾后重建，筹集资金多达 38.3 亿
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